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RULES of the CAMPAIGN Spin to Win 

 

PART 1. ORGANIZER OF THE CAMPAIGN AND OFFICIAL RULES 

The summer campaign at Varna airport and Burgas airport called Spin to Win (hereinafter referred to as 
"the Campaign") is organized and conducted by Fraport Twin Star Airport Management AD, UIC 
148045472, having its head office and registered address at Varna airport, 9000 Varna ("Campaign 
Organizer"). 

By participating in this Campaign, all participants agree to comply with the terms, conditions and 
provisions of the official rules of the Campaign (hereinafter referred to as “Official Rules”), which will be 
made public in the course of the Campaign on www.varna-airport.bg and www.burgas-airport.bg.  

The organizer of the Campaign reserves the right to supplement or amend the Official Rules at any time. 
The amendments take effect on the day they are made public, unless a specific case requires otherwise.    

 

PART 2. PLACE OF THE CAMPAIGN AND PARTICIPATION RIGHT 

This campaign is organized and conducted at the following commercial premises located at terminal 2 of 
Varna airport and terminal 2 of Burgas airport: Nuance BG AD shops (Main walk through Duty Free shop, 
Accessories Duty Free shop and the Bulgarian Bazaar shop), L S Travel Retail Bulgaria EOOD (Sky 
snack bar and Pizza & Fresh bar) and Gingers EOOD (Ginger café, Ginger Go Fresh and Ginger shops). 

Individuals who are 18 years of age or older on the date of the purchase have the right to participate in 
the Campaign. 

Employees of the organizer, employees of Nuance BG AD, L S Travel Retail Bulgaria EOOD and Gingers 
EOOD, as well as members of their families have no rights to participate in the Campaign. 

PART 3. DURATION OF THE CAMPAIGN 

The Campaign is organized within the following period of time 22.08.2022 – 31.10.2022 inclusive or until 
the prizes stocks last at the Nuance BG AD retail shops (Main walk through Duty Free shop, Accessories 
Duty Free shop and the Bulgarian Bazaar shop), L S Travel Retail Bulgaria EOOD (Sky snack bar and 
Pizza & Fresh bar) and Gingers EOOD (Ginger café, Ginger Go Fresh and Ginger shops) at both airports. 

 

PART 4. PARTICIPATING TRADEMARKS AND PRODUCTS 

All trademarks and products included in the assortment of the campaign commercial premises participate 
in the Campaign (hereinafter referred to as „Products participating in the Campaign”). A minimum 
purchase amount of the total buy as stipulated under Part 5 is required to participate in the Campaign, 
with no requirement for a specific purchased product/ trademark. 

 

PART 5. MECHANISM OF THE CAMPAIGN; PROCEDURE OF CLAIMING, VALIDATING AND   
RECIEVING THE PRIZES 

It’s a purchase-necessary Campaign. The prizes are on instant win principle. 

 

http://www.varna-airport.bg/
http://www.burgas-airport.bg/
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1. If a customer buys a product or products included in the Campaign at a minimum amount of at least: 

А) € 60 (sixty euros) or their equivalent in the currency the payment has been made at the Nuance 
BG AD shops (Main walk through Duty Free shop, Accessories Duty Free shop and the Bulgarian 
Bazaar shop) the client gets the right to spin the wheel of fortune and win one of the prizes written on the 
winning sector in the respective shop. 

B) € 8,00 (eight euros) or their equivalent in the currency the payment has been made at the L S Travel 
Retail Bulgaria EOOD (Sky snack bar and Pizza & Fresh bar), the client gets the right to spin the 
wheel of fortune and win one of the prizes written on the winning sector in the respective shop. 

C) 20,00 BGN (twenty levs) at the Gingers EOOD (Ginger café and Ginger Go Fresh), the client gets 
the right to spin the wheel of fortune and win one of the prizes written on the winning sector in the 
respective shop. 

D) 20,00 BGN (twenty levs) for Bulgarian souvenirs at the Gingers EOOD (Ginger shops), the client 
gets the right to spin the wheel of fortune and win one of the prizes written on the winning sector in the 
respective shop. 

2. Each customer receives the prize at the moment from the staff in the respective shop.  

3. The purchase is certified via receipt, which duplicate is retained to prove a prize collected by a 
customer. 

4. With one presented receipt corresponding to the terms and conditions of item 1, the customer   gets 
one prize. 

5. A customer can participate as many times as they wish, but every time they must present a new 
receipt, which hasn’t been presented and which certifies a purchase according to the terms and 
conditions under item.1. 

6. Each participant may win only one prize from one spinning of the wheel of fortune. 

7. Prizes cannot be replaced / swapped for their BGN equivalent. 

 

PART 6. DESCRIPTION OF THE PRIZES 

The Campaign prizes are as follows: 

Instant Win (winning moment) Prizes from wheel of fortune for all participating retail premises at 
both airports. 

A) Nuance BG AD shops (Main walk through Duty Free shop, Accessories Duty Free shop and the 
Bulgarian Bazaar shop): 

 Prize Number 

1 20% discount in the same store * 11 000 

2 Set of post cards 3 400 

3 Set of cup pads 2 000 

4 Laptop bag 14 

5 Gaming mouse 9 

6 USB hub 29 

 * The discount is valid for next purchase on the 
same day in the same store excl. tobacco and 
promotional products. Maximum discount €100.  
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B) L S Travel Retail Bulgaria EOOD (Sky bar and Pizza & Fresh bar): 

 Prize Number 

1 Espresso Lavazza as much as they are won 

2 Mineral water Bankya 0,5l as much as they are won 

3 Kamenitza draft beer,33l as much as they are won 

4 Set of cup pads 3 000 

5 Set of post cards 1 000 

6 Rose oil essence vial 720 

 

C) Gingers EOOD (Ginger cafe и Ginger Go Fresh): 

 Prize Number 

1 Espresso Lavazza as much as they are won 

2 Mineral water as much as they are won 

3 Chocolate donut as much as they are won 

4 Ice cream Galaxy as much as they are won 

9 Set of cup pads 2 000 

10 Set of post cards 5 00 

11 Keychain 90 

12 Shot glass 60 

 

D) Gingeres EOOD (Ginger shops): 

 Prize Number 

1 Post card with Bulgarian sightseeing as much as they are won 

2 Magnet as much as they are won 

3 Mineral water as much as they are won 

4 10%discount in Ginger café  1 000 

5 Set of cup pads 1 000 

6 Set of post cards 500 

 

No cash equivalent is allowed for the prize won. 

The illustrations of the prizes shown in the advertising materials may differ from the originals.  

 

PART 7. RESPONSIBILITY/ LIABILITY 

The Organizer is not responsible for any changes to the dates and locations of the Campaign upon 
changes by the respective commercial operators. 

The cost of the products participating in the Campaign is determined by the respective commercial unit. 

Participants who do not comply with the Rules will be disqualified without further notice. The Organizer 

reserves the right to remove any content deemed inappropriate and irrelevant, incompatible with the 

campaign, offensive, discriminatory, or contrary to good manners. In such cases, the Organizer's decision 

shall be final and not subject to further discussion. 
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The Organizer is not liable for any loss and/or damages suffered by the participant and/or third party as a 

result of a false identity provided by the participant. Participants who use a fake identity in the campaign 

and/or violate the campaign's mechanism in any way will be disqualified without further notice and will 

lose the right for the winning prize if they were entitled to one. 

 

PART 8. TERMINATION OF THE CAMPAIGN 

The Organizer has the irrevocable right to change the Campaign's rules and terminate the Campaign at 
any time by declaring this in accordance with Part 1 in the event of material abuse, breach of rules or 
force majeure. In these cases, no compensation is due to the participants and no return of products or 
refund is allowed.  

 

PART 9. DISPUTES 

Any disputes arising between the Organizer and the Participants in this Campaign will be amicably settled 
or, if this is not possible, the disputes will be settled by the competent authorities. Invalidity or 
inapplicability of any provision of these Rules shall not affect the validity or applicability of other 
provisions. The nullity of individual provisions does not imply nullity of the Rules of the Campaign when 
they are legally replaced by the imperative rules of the law. The applicable legislation of the Republic of 
Bulgaria shall apply to the content of these Rules and the conduct of the Campaign. 

 

The General Conditions of this Campaign are drawn up in Bulgarian language and their English 
translation is provided. In case of any discrepancy between the Bulgarian text and its English translation, 
the Bulgarian text shall prevail. 


